
 Energetics of New Things 

 0:21 
 Hi, everybody, welcome. Welcome. So glad you're here okay. So before before we jump in to part two of 
 visioning, which is the energe�cs of new things. Like there were some logis�cal pieces I wanted to share just 
 trying to see here. 

 1:08 
 I think the only one is it's been very exci�ng. It was excited I got back from a trip, I want to say thought about all 
 of you on my trip, but I did it, I think about you and I were here. And o�en�mes when I go on vaca�on, but this 
 trip, I actually thought about nothing, but was what was right in front of me, which was exactly what I needed to 
 do, I really needed that. But when I got back, it was so nice to see that a number of you have already registered 
 for the open house that is going to be happening. When is it happening next Wednesday, from 12 to 130. And as 
 a reminder, it was great to see that you invited some folks, I'm really excited to meet the people that you know. 
 And as a reminder, there's s�ll �me, please, if you want to come please register, it's not going to be on this 
 regular zoom link. So you need to register to get the Zoom link for that call. Please con�nue to invite friends in 
 the other cohort of sacred deaths, because they're invited as well. Some folks have posted about it on Facebook, 
 feel free to do that. I'm really excited. I think it's a li�le ambi�ous, what I'm going to try to accomplish with all 
 together with everyone next week, but I'm really excited about it, we're gonna we're going to be looking a li�le 
 bit into archetype work are going to toe dip into that. And we're also going to be as part of that we're going to be 
 looking at the archetype of the leader and kind of going some doing some deeper inner work on that he learned 
 a technique. So I'm really excited for it. Kim is asking if it's going to be recorded, it will definitely be recorded. 
 And but I think probably you need to register to get it. I mean, I'm trying to think what we said with the team, 
 some�mes I don't remember the logis�cs pieces, if you want them just to be safe, if you want the recording, 
 register for it. All right. So we last �me, we met we looked at really both, as we always do kind of a combina�on 
 of human behavior and energe�cs and skills around visioning and suppor�ng ourselves as well as our clients to 
 be able to vision their bigger projects and goals and dreams, as well. As you know, I hate to say not so big, but 
 more like shorter term to everything that we looked at in our last session applies to the longer term. And it 
 applies to the shorter term. And, you know, we looked at first just this idea that when people don't know what 
 they want from life, usually they don't get what they want from life. Or to put it another way when people don't 
 get what they want. It's usually because they don't know what they want. We really talked about the importance 
 of visioning with care and not just, you know, create a seven figure business or lose 30 pounds or you know, 
 whatever it is, but actually visioning with care that supports the client Can't take them that all of themselves into 
 considera�on so that those visions aren't created in misaligned ways or not realis�c or not believable or not truly 
 desired. Because if it's any one of those things, then it's either going to be really hard to achieve the vision or if 
 you're working with a get it done person, they will know how to get the vision done, and they will get it done. 
 But it is not going to be what they want. At the end of the day. We looked at the importance of crea�ng an 
 environment that gives permission for visioning and how like deep that is a topic of this internal permission and 
 all of the beliefs that 
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 5:49 
 maybe have seeped in personally and culturally, that might stand in the way of that we looked at the difference 
 between a desire and a should, we looked a li�le bit about the importance of values and a client, knowing their 
 values and having that be a guiding piece when it comes to co crea�ng their vision. And we looked at so much 
 more than just, you know, men�oning, we looked at stretch, risk or die. We looked at the importance of 
 suppor�ng our clients to believe in their visions, et cetera, et cetera. So before we jump into the next part of it, 
 which is what we're gonna be looking at today, what I call the energe�cs of new things, which is, once we have a 
 vision, now we're kind of star�ng to move into strategizing. We're gonna be looking fully at strategizing next 
 week. But there's this in between place that most prac��oners don't even think about, which is what we're 
 going to be looking at today, which is that when a client starts something new, which a vision is, even if it's an old 
 vision, they're star�ng at a new, we want to handle it in a par�cular way. And so that's what we're gonna be 
 looking at today. It's very nuanced, but the nuances can create a lot of magic. But before we do, I'd love to hear 
 from a couple of you have a few minutes. What's been resona�ng for you around visioning what's either been on 
 your mind or since our last session, if you've been working on your own vision, or with your coaching partner, if 
 you've brought some of that into your client work? What have you been seeing and no�cing? What would you 
 what do you want to celebrate? Or what ques�ons do you have that have been coming up around visioning? 
 What's been on your mind around all of it, and your heart who'd like to share, you can raise your hand, Juliana, 

 7:59 
 um, I don't think and she is here today. But I had such a great session with my partner with Angie. And I, it was 
 hard, right, I'm apprecia�ng all the things that we talked about in class last �me. And, and having that experience 
 of not even with skilled prac��oner thing, it's hard to get to that vision without going into the goals or that the 
 how this isn't prac�cal, you know, so I'm really looking forward to today's topic, to kind of see, because we found 
 ourselves feeling a li�le guilty, that we couldn't get through, like, a proper, okay, here's my vision, you know, but 
 we just relaxed into it, because we were both having the similar experience. So I'm just apprecia�ng that this is 
 not just like a one session thing with a client. It's, it's a, it's a thing, you know, 

 9:03 
 yeah, I'm so glad that you're bringing that in, there's a couple of pieces in there that I just want to pull out. So 
 first, you have to hit every single thing, when you're when you're doing revision. I just wanna, you know, make a 
 note like no myth of perfec�on. That being said, not always, but some�mes when it's a li�le bit of a longer term 
 vision, like not the conversa�on I'm going to have with my team or just the next project that I that I want to do 
 that you're visioning out, but when it is a li�le bit of like, what do I want my business to look like in a year or two 
 from now or what do I want really, you know, for in some moments, some�mes it's one session and there that's 
 it. But other �mes and par�cularly it also depends on like the person and what their inner nature is. has, like you 
 said, it's not a once and done, it's a star�ng to shape the outer edges to like get an idea, maybe a couple of the 
 details really drop in and are clear and posi�ve. But then you're depending on who your client is and where they 
 are in their lives, and what season they're in. Because there's a difference between early spring and late spring, 
 right? Like early spring, things are s�ll a li�le dark and hazy they need a li�le more �me, late spring, there's like 
 Christmas, we can Kriste crispness, we can see it. But anyway, depending on the client and their natural who they 
 are, as well as what season they're in. For some, they're going to take that shaping and some of the details, and 
 then they're going to need to marinate on it. There. There's nothing wrong with that. That doesn't mean that you 
 haven't done anything wrong at all. That's part of the natural process of visioning. Like I'll just give myself as an 
 example, you know, envisioning, for example, my business for decades now. And this year, I'm like, I've done all 
 of the things and I'm like, that's not quite it. You know, like, I don't know what I want. Next, I'm in the ballpark. 
 But there's something else. And I know in this moment for me where I'm at with it, there's no one ques�on that 
 anybody can ask me that's going to produce the magic answer. This is going to take a li�le �me for me to walk 
 the path with what I know so far. What I know I don't want it will drop in, but it's not going to today, or 
 tomorrow. And that's okay. Good. Thank you, Jana. 
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 12:04 
 Okay, so I'll preface this by saying I missed the visioning I caught up on the video. But I've gone through some of 
 the materials in the transcript. With that being said, My pure partner did the visioning on me. So I've had the 
 experien�al. And I had read through some of it before we met, so I already sort of iden�fied to her that I felt like 
 I was in a winter, at least at that moment. And, you know, we s�ll did it, the prac�ce and some things actually 
 came through with the understanding that I wasn't in a space to, like, execute. And I've had this experience with 
 clients. So they come to me for like, a lot of �mes people come to me to help them with weight loss or health. 
 And then we, you know, I do a very, like, comprehensive, you know, two hour per session, which is already a�er 
 I've done one or two consults, you know, and they filled out all my forms. And I've had this experience at least 
 two clients where these came in with this thing, but there was this other part of their life that was so dominant 
 that I, you know, and I asked them of course, I'm like, with this going on, do you think is the �me to focus on 
 weight loss right now? You know, so it was kind of nice to have the experience myself 

 13:33 
 yeah, absolutely. I'm glad that you're bringing that in. And I'll just like toss a li�le �p to think about for that too. If 
 a client is coming in, in winter and they're either not quite ready to vision or they can vision but they're not 
 ready to execute we don't want to pin down the winter too much because there is like chaos and mystery but 
 that being said the next thing could be division how they want to move through the winter Yeah. What are what 
 okay, we're so we're not in a spring�me yet. We're not in a moment to like execute on this, this, this and this. So 
 what do we want this next period to be? Knowing that we have this beau�ful opportunity of the winter? How 
 can we leverage this what do we want right and then apply all of the visioning techniques to that thank you, 
 Nikki. 

 14:50 
 Similar to Gianna I'm in winter as well, but Lisa and I last week, she helped me work through what does was 
 breast mean, but she also helped me connect it to my bigger, longer term vision. Because part of my longer term 
 vision is, you know, to have that sense of wildness and freedom. But as she termed it, why don't we think about 
 this winter being that rewilding period, because all animals know when to rest and how to rest. So we delved 
 into that. 

 15:30 
 Yeah, so nicely done. And a great example of actually what I was just sharing is, so then you worked with what it 
 did make sense to vision with and what what did have ripeness to the visioning beau�fully done the both of you? 
 Good. And again, the other thing that I want to remind everyone is some people like I said, I can't vision five 
 years out, it's just I haven't been able to up un�l now. For if you're working with a client, maybe for them, even a 
 year out is not it's just not in alignment with where they are right now. But maybe they can vision six months 
 out, maybe they can vision three months out, right? So work with what you've got. And that's what's going to be 
 right for the client. Now, that being said, this is a good segue into something that I wanted to make sure we 
 touched on. Some�mes its resistance, some�mes it's not the season. It is or that it's too far out, really, because 
 it's not aligned to vision that far out. But some�mes, right? Because fears can come up. visioning is can be super 
 exci�ng and inspiring. But it can also bring up so much. So we're going to actually, I didn't even think about it 
 un�l this moment, really, so much of what we're looking at today addresses this ques�on. It addresses what 
 we're looking at today addresses a lot of things. But one of the things that it addresses this ques�on of like, so 
 what if a client is resistant. But for now, before we get into all of that, I just want to share a couple of other 
 thoughts about it. Number one, remember the power of normalizing both for your client as well as for yourself, 
 right, and it has to happen for yourself as the prac��oner. So if a client is resistant to visioning, and we go into 
 Oh my God, what did I do wrong, or what's wrong with them, or this isn't normal, that's not going to make for a 
 very produc�ve session. Right? So number one, remember, it's normal for people to some�mes be resistant to 
 seeing what they want next, doesn't mean anything has gone wrong, doesn't mean that it's not going to be 
 totally, like wonderful, and that you're going to be able to make it happen. It just means that it's normal, 
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 some�mes for there to be resistance, right, and then share that. And you don't need to use the word resistance 
 with the client. But you can say it's, it's normal not to be able to see all of the details or it's normal not to 
 necessarily know exactly what you want, that doesn't mean that we're not going to get to the end of this 
 process. And you're going to be so happy or excited. Or it's normal that it's not going to happen all in one session 
 that it takes �me. Right. So normalizing. So important. Number two, you might want to explore a li�le bit around 
 the resistance. Now, a li�le later in the program, we're going to go deeper into the resistance archetypes and 
 we'll get really fancy around this. But for now, I just want to give some simple ques�ons. What do you senses in 
 your way? What are you scared of? What would be at risk for you? If you were to get more clear on your vision? 
 By not ge�ng clear on your vision, what are you avoiding? 

 19:25 
 That can you know so any of those ques�ons can bring up and then you can kind of do go deeper into that it can 
 loosen it up enough to start to vision some more. And then the other point for now, I just want to share around 
 resistance to visioning is I want to remind you, as we looked at last session that visioning is a process of the 
 heart. Not I mean, the mind is part of it, but but not really the mind and Some�mes a client can get stuck, if they 
 are too heavily in the mental level of learning and processing, when it comes to visioning, like when they're 
 trying to think it. And so if that's the case, you want to bring in other levels to get them out of the mental level of 
 learning and processing. So I shared an example of kind of a heart based visualiza�on, that could be one way, 
 crea�ng a vision board where they don't need to know what the vision is, but they take �me just pulling different 
 pictures from magazines that call to them. And then in session together, you can go through it and start to make 
 meaning of it and connect threads and see something you know, in the vision board, connec�ng with spirit 
 asking spirit, what spirit wants for them on whatever the thing that you're envisioning together is, so moving 
 them out of just the like, they have to think it, but instead feel it or intui�vely pick images, or whatever it is, can 
 really help. Let me pause on that anything that anybody wants to share around the resistant to visioning piece, 
 or what's kind of clicking together for you. And the conversa�on that we're having so far. Today? Involve 

 21:37 
 definitely the fact that it's, it's a process and not one and done, or once and done. My ques�on is around, like, 
 you know, uncertainty and like existen�al dread and maybe like, like deeper, or different, like mental health 
 issues were, you know, looking forward, and any sugges�ons on how you would address that when, you know, it 
 can be really hard to conceive of the future? And just been thinking about it, I don't know that it wouldn't 
 necessarily be different, because it could be part of normalizing. But like, if you have depression or anxiety, then 
 yeah, it can be really hard to kind of think ahead, or have any excitement. 

 22:27 
 Yeah, yeah, it's such a good ques�on. So a couple of different answers to this, first of all, it could be out of your 
 scope. Right. So that's one thing that you just and that doesn't mean that you necessarily stop working with the 
 client. But it might mean that in tandem, they work with a therapist that knows how to work with some of these 
 pieces. I, for me, I know I'm out of my scope, if I've tried lots of my different tools, many of which I'm going to be 
 sharing and sacred depths. And it's like, it's just not there's not movement, or there's like one step forward, but 
 then like, sucked all the way back consistently. That's when it's like, this is not in my scope. So it's just it's good to 
 know, that. And then from there, normalizing, yes. 100%. Right. And, again, I'll like remind everybody, 
 normalizing is the opposite of pathologizing. Normalizing is the opposite of shaming, you know, it's, it's just 
 valuable, no, no ma�er what. And then what the normalizing can do, whether there's a piece here that's out of 
 scope or not, is that it can possibly support the client for the two of you together to get clear on the scope of the 
 vision. So similar to what I was showing before. So like, What is the vision for how I want to move through this 
 next period where I'm feeling this way, right? Or scope could be I can't think six months out into the future, but I 
 can maybe get excited about something that's in two weeks from now that's like, not a big risk. And work on 
 that. And so let's vision that right. So you can you can work it from there. Yeah, you put in the chat and then 
 maybe they look at the next thing only. Good. Okay. So all this being said. Let's talk about the energe�cs of new 
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 things. And like I said earlier, one of the reasons why this piece is important is because there can be a lot of 
 resistance to Will, either audi�oning new things, or once they're visioned, moving forward into like strategizing 
 and execu�ng. We're going to look at today is kind of some different perspec�ves on the human behavior behind 
 what I call the energe�cs of new things. And when I say new things, just to be clear, I mean a new rela�onship, a 
 new marke�ng strategy, a new house, a new way of being in the world, a new commitment, a new habit, a new 
 crea�ve project, any new project in any area of life, or an old project that is ready for a new vision. 

 25:58 
 The reason why I like to isolate this too, is because new things have a dis�nct energy. New things have a dis�nct 
 energy. And the more that we can understand that that dis�nct energy of new things, then the be�er, we're 
 going to be able to help navigate our clients through the new projects, the new commitments, the new ac�ons. 
 Most of the �me, you don't want to treat taking the first ac�ons on a new project in the same way that you to 
 treat taking ac�on on a con�nuing or ongoing project. That's where some blocks can show up. So, you know, I 
 constantly because I'm a student of the cycles, I come back to the cycles. So just to kind of give a li�le bit more 
 context, as we go into this. There are four phases of almost every cycle that we see in nature. And it's a cycle so 
 we could start in any of the phases, but I'll just start in spring for right now. So string spring, new beginnings, 
 birth, rebirth, renewal, new projects. Next phase is summer, that's a growth phase, that's when the newness has 
 faded, and we se�le into the persistent and consistent work of summer, the consistent watering of the plants, 
 that kneading of the consistent sunlight, it's usually not as sexy as the spring�me, at the sun rises every day, and 
 it shines every day. And the days are the longest. And we're working in the garden, right? Whether it's the 
 garden of our rela�onship, or our business, or our home, or whatever it is. And through this summer, it grows 
 and it grows, some�mes it grows as much as we thought it was some�mes it doesn't grow. Some�mes we 
 thought it was going to be a rose and it shows up a Petunia. But anyway, you know, we grow our projects and 
 then we move into the autumn which is the harvest which is really enjoying the fruits of our labor which is really 
 taking in the juiciness of the fruits that we've grown some�mes that can get complicated we're not going to get 
 that to that on on today's column because again, it's not the fruit that we thought it was gonna grow or it was 
 like ended up to be more of a run than a full right so but generally we're you know in this harvest and we're 
 learning to harvest these the growth and then from there the the next phase is the winter is the death is the 
 le�ng go of that cycle is the moving into the space is the le�ng, le�ng the long night right the Silent Night, the 
 giving things some space so that the next cycle can happen. And some�mes that next cycle is the next project. Or 
 some�mes that next spring is just the next go at the same project but in the next deeper way or the next 
 evolu�on of it right. So sacred deaths has I've spraying every �me I start a new cohort, but there's s�ll a spring to 
 it and I take that spring differently than I do the summer of the like in the middle of our class. Is are you with me 
 so far on this? So the spring, which is what we're talking about today, the energe�cs of new things 

 30:22 
 is when it's aligned, it has an excitement to it. It is it is has a le�er of sexiness and an appeal and an excitement 
 to it. It's a li�le bit of a different energy than that energy of the summer of the persistent and consistent growth, 
 like, think about how I felt about my husband when we were star�ng to date versus how I feel about him now, 
 a�er 16 years of marriage, and the love is so much deeper. And like yes, there is an excitement, but is a different 
 kind of feeling than the first month or two of da�ng. If I had the feeling about him that I had now, in the 
 beginning, I probably wouldn't have moved through with the rela�onship, even though now I know that it's 
 be�er and deeper in this way. Does that kind of make sense? Yep. Okay. So we want to support our clients to feel 
 some of this spring energy, some of this new energy, some of this excitement, when they start a new project or a 
 new itera�on of a project, I'm using a lot of different metaphors, but I'll just use one more. In order for a baby to 
 be birthed through the vaginal canal, the mom gets, leads a shot of Pitocin that goes to her and the baby and the 
 Pitocin is like creates this burst of energy. And the burst of energy is what helps push the baby out. But once the 
 baby's out that burst of energy versus like, that's not what's needed to sustain the baby what's needed to sustain 
 and grow moving into growth versus new and birth is the mill is the constant a�en�on is the tending to. Yeah, we 
 want to think about this way in terms of projects, as well so that we have that burst of Pitocin to start something 
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 new or to start something new again, that maybe didn't work the last �me we tried it sounds all easy but of 
 course some�mes our clients aren't necessarily gonna be there, you know, excited that burst of energy to go go 
 go it's wonderful when they are but they're not always there. Right. So let me pause here and ask you what's 
 your rela�onship to new things new projects, new habits, you know, any of the things that I men�oned before 
 new commitments, new crea�ve projects, new strategies, what's your rela�onship to new things and how do you 
 approach them and how do you feel about them and it might not be you know a monolithic thing for you it 
 might be different in different areas etc. So yeah, be with that ques�on for a moment. See what wants to come 
 through 

 33:56 
 Heather says prepare myself for heavy stress. We're going to talk about that fun Yeah 

 34:15 
 Who else? What's your rela�onship to new things new projects, how do you approach them? Sarah says I have a 
 love hate rela�onship. So so exci�ng. Follow through can be a slog. Follow through can be summer not winter, 
 depending but increasingly learning to s�ck with projects good. Yes. Lauren says I get excited and inspired but 
 then I get overwhelmed confused, frustrated and lose steam. Yep. Nina loves it so much energy and then you try 
 to have an eye for the long run good Jennifer says excitement and also some fear I always like to say that's the 
 best way to start something new excitement and with with some fear then you know it actually means 
 something. It's like important. Edna. Caroline loves new things, approach them with excitement. Summer, the 
 watering. The constant watering is where you lose steam. Yeah. Natalie says excited idea�on see possibili�es? 
 Yeah, I know another excitement. And I'm not always good at implementa�on. And we're going to part of what 
 we're going to be looking at today is how to set up the new thing to I mean, there's a lot that has that goes on 
 with implementa�on that we're going to look out over the months, but to how to set it up to be in the also the 
 best posi�on for that. Alright, let me pause here before we go on. And I'd love to hear one or two of your voices 
 around what's feeling important so far in this topic of energe�cs of new things like what's really striking you so 
 far? Natalie, 

 36:05 
 I'm so glad you asked a ques�on about how we relate to newness because I hadn't thought that I hadn't further 
 we had different reac�on to that, because I'm thinking that my reac�on might be most people's reac�on. And 
 then it's like, wait a man, we have different reac�ons to that. So I don't that seems so basic. But in wri�ng and 
 seeing the responses of others, I'm like, That's really helpful. Because I'm so about this whole seasonal cycle 
 thing. As you know, from that course, he taught to cut rhythms to I know, but, but it's a new spin on, I can explain 
 what that spring energy is. But it doesn't mean that that's what that product person approaches at. 

 36:50 
 That's right, so that you just checked a filter. Yeah. And that's one of the reasons why we're looking at this 
 because our clients are not going to necessarily have the same feeling that we do, you know, some�mes I'll vision 
 with a client, and I'm like, ge�ng so excited for the vision that's being created. But then I can tell they're like, 
 whoa, like, this isn't gonna happen, or, like, whatever it is, and we need to be aware of that, and then address it, 
 and work with our clients. 

 37:23 
 But you just said it. I actually think I've been missing that is a filter that I have to know, acknowledge. And I think 
 I'd be missing that. Me ge�ng excited about it. And they're looking like this doesn't mean that they are they can 
 be like an Overwatch. 

 37:41 
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 That's right. That's right. Yeah, I'm we're gonna look at like, what are the different nor like human reac�ons and 
 responses to new things? It could be a couple of things good. Heather. 

 37:58 
 Yes, so for me, like, I understand, you know, the natural cycle and whatnot. I think when it comes to like my own 
 personal visioning. I have a hard �me knowing when to like, close that spring, and transi�on to summer. So then I 
 ended up like flying the plane while I'm s�ll building it. No. Yeah, that makes sense. 

 38:29 
 Absolutely. So first, I'm glad you're bringing that into the conversa�on, because you're not the only one. Part of 
 what we look at today may address some of that. But it may not fully so when we're like a�er we get through the 
 material, if you s�ll have some thoughts or ques�ons, or how can I work, definitely ask again. But I want to wait 
 �ll we kind of like get through some of the pieces because it might inform some of that, but that's such a good 
 awareness. And the other thing that I just wanted to say is where I thought you were going when you started 
 talking, but you didn't but I want to men�on it because it's another common thing because you said I never 
 know when to close, like the visioning. Some people will just love to stay in visioning energy because it's so 
 exci�ng and it's shiny and new. And then they use it as a block or distrac�on or good excuse to not move on to 
 summer. So we want to be tracking ourselves if it's ourselves or our clients to be able to like call that out and 
 know you know what, no one the point is like, Okay, now we're just visioning for the sake of visioning because it's 
 exci�ng, versus actually ge�ng into the rolling up our sleeves and the you know, more effort Fall, in some ways 
 work of summer or that consistent work of summer. Good. Okay. So we're going to look at a couple of those 
 different client approaches that might be a li�le less than I'm so excited for this new thing. So that we can really 
 and again, you know, so much. One of the things about sacred depths. This is just so important to me like this, 
 this whole program is we keep on coming back to three pillars that run throughout everything. And the pillars 
 are energe�cs, right? So our energe�cs are so important. The actual skills, and the techniques are so important. 
 But the third pillar, and hopefully you've seen we've been doing this all along is an understanding of the range of 
 human behavior, on the things that we're looking at. Because the more that as prac��oners we can understand 
 human behavior, then we can bring the techniques and the skills to life and know how to apply them. Because 
 remember, always cut coach the what based on the who, so then we can apply them to the WHO that's in front 
 of us. We're gonna vision and then strategize with one client in a very different way than we might vision and 
 then strategize with another client, some of it based on some of the different behavior, human behavior that 
 we'll be looking at today. That makes sense. Okay, so here's one approach to new things that can really get in 
 someone's way of either visioning or strategizing. I don't know it all yet. I don't know it all yet. So that could look 
 like I can't start working on this project. Because I don't know what all the pieces are going to be yet. I don't 
 know how, you know, I just don't know all the pieces can't get into this rela�onship, because I don't know 
 everything about this person. One thing that we want to remember, this is also based on nature. And cycles is 
 that visioning, ini�a�on and plan�ng starts in the dark. So visioning, ini�a�on and plan�ng actually starts at the 
 tail end of winter, not in the full light of the end of spring. 

 43:27 
 When we're star�ng a new project, we're not supposed to know all of the details. And I don't know you for those 
 of you that have children, you may relate to what I'm about to say if I knew all the details of what it took to raise 
 a child, and I was thinking about birth, I would not have done that. Same with marriage. Same with a business, 
 right like it's just this is the truth. So when you start a new project, you're not supposed to know all of the details. 
 Early spring thing about early spring�me in in most environments, not all, early spring is s�ll wintry. Dawn isn't 
 the full light of the sun, it's s�ll very gray s�ll darkish gray. And when we plant seeds into the ground, we're 
 plan�ng them into the darkness of the dark soil. Babies are par�ally blind when they're first born. They certainly 
 don't have all of their facul�es and resources. Yeah. So it is just a fact of nature that we start All things in the 
 dark. And yet, for many people, it is terrifying. To begin in the mystery, to begin in the dark, to not know all the 
 thing to not be totally clear that's in part because of culture and society always values light over dark, clarity over 
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 mystery, then we don't trust that the clarity will come through the process. We don't trust that it's gonna work 
 out if, if we can't see all the how, right? When some�mes I'll be visioning with a client, and then like in the 
 middle, they'll stop and they'll be like, wait, but how is that going to happen? And always coach the what based 
 on the who, some�mes it's not appropriate to say this but o�en�mes I end up saying right now the how isn't 
 important The how is just the egos way of like ge�ng you out of this right now the commitment to the what is 
 important 

 46:31 
 this making sense. So take a moment and think of a situa�on where you've started something and it was s�ll 
 par�ally in the dark or in the mystery. Really, probably anything that you've started but think about it right? 

 46:58 
 We need to start in the mystery dreaming happens in the dark. That's when there aren't any boundaries and 
 anything is possible. 

 47:19 
 Let me pause here what's feeling important? What's coming together for you? What are you seeing for yourself 
 or for clients? I'd love to hear a share to Heather. 

 47:38 
 Um, for me, what's coming up is, you know that, that natural law of you know, the perpetual transmuta�on of 
 energy moving from non form to form back to non form. So like, I'm just since I started working in incarcera�ons, 
 I've always had this vision of having a reentry transi�onal house that like, integrates the pieces for successful 
 reintegra�on. So it integrates the housing piece, the job piece, connec�on to community, and like, you know, 
 now a�er five years, like, we're interviewing for that program manager at this, like, this is just so exci�ng, 
 because like, the vision came out of seeing so many people come back. So the way the system is set up now 
 doesn't work, because they're coming back, and how can we change it so that they can be successful? 

 48:50 
 I love it. And what I love too, well tell me if I'm ge�ng this, right, because you didn't explicitly say this. But it feels 
 also just like you're going into it with this spirit of and we'll learn more as we do it. And then because we don't 
 know everything, and then this might need to change and that might need to change and, but that's okay, we're 
 s�ll gonna get a project manager in and we're moving forward with that. 

 49:16 
 Yes, absolutely. And then hopefully, when it is successful, then it can be replicated. 

 49:23 
 Yes. Yes. Go ahead. Thank you. A�en�on. 

 49:31 
 Hi, I just wanted to share how much I am really apprecia�ng myself, you guys. And the process that I've gone 
 through over the last year qui�ng my job and like everything that you've outlined today. Like I went through that 
 process, like I had no idea what I was going to do a�er I quit my job and I just like, let myself be there. I read 
 books about transi�ons, and like, what they were like and what they meant, and I hiked with my dog every single 
 day, I just bead, you know, and it just was like completely what I needed for that period of �me. And then I 
 moved into the next phase of, of inspira�on and crea�vity and, you know, got into ac�on. And then it just has 
 con�nued to kind of flow in the way that you're describing. And it's just feels really valida�ng. And it also really 
 helps me think about how I can support the clients that I work with in these different phases and just really allow 
 them to be where they are, and nurture where they are. And trust. That's the other piece that I feel like has 
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 really been so valuable for me is just trus�ng that the thing that I'm doing now, is the thing I need to be doing 
 now, and that will support the next thing that I need to do. But I don't have to jump to that next thing that I need 
 to do while I'm in this thing. And it just feels really Yeah, it was really valida�ng and really affirming and really just 
 like nurturing in this normal for I just want to show that. 

 51:33 
 I feel that as you're sharing it. I mean, in addi�on to just how beau�ful your process is so much to celebrate 
 there. But what I really want to celebrate is I can feel you honoring yourself. Through all of that. Yeah, thanks. 
 Yeah. Thank you, Jenna. 

 51:59 
 So it's interes�ng, because I feel like Manchin and I are in a similar path. I le� a job, because I had to essen�ally it 
 was severe burnout, and my body was not taking it anymore. Where I deferred was not allowing the transi�on to 
 happen and trying to force it and not le�ng what you said about winter. about releasing, I don't think I was 
 giving �me and space for release. And then my body told me that again, it's very good at telling me that. And it 
 took me to a place where I had to. Yeah, so. So it's kind of interes�ng to look at that and say, you know, one way 
 or another you're gonna face it's 

 52:48 
 true. I mean, winter always comes spring always cut, right? It does always come whether you want it to or not. I 
 love that I can tell me if I'm ge�ng this right. Like, I feel like you're not sharing it with too much self judgment, 
 but with, like a compassion for yourself in the ways that you've moved through and with a lot of learning that 
 you've picked up along the way. 

 53:13 
 Yeah, I would say the compassion is only recently come in. But yes, yeah, I like it's coming in. Somehow I can help 
 other people with it. But applying it to myself is hard. 

 53:28 
 Thank you, thanks for sharing. All right. So a couple of coaching �ps for when you're working with clients who get 
 caught up in this fear of I need to know all of it, or I don't know all of it yet, so I can't vision or I can't start. First of 
 all, don't underes�mate the power of crea�ng awareness. So just like I have created awareness, for all you don't 
 have to spend as much �me as I just did, right but crea�ng awareness around that things don't start in the full 
 light of day with full clarity, etc. Suppor�ng clients to see how they have been holding on to that belief and how 
 that's impacted them, et cetera. Just the star�ng to create awareness around all of that can really go a long way. 
 Some�mes asking ques�ons kind of around the so what do you know you don't know everything right. So what 
 are the things that you do know? And then leading from that place? Some�mes asking a ques�on like ache when 
 was a �me in the past when you moved forward even though you didn't know how and what did you learn from 
 that? Some people will find this next ques�on annoying, but I'll share it for the right client. How is it possible? 
 How is it possibly a gi� that you don't know it all yet 

 55:35 
 Okay, so here's another kind of approach to new things that some�mes people have that can get in their way. It 
 hasn't worked before, so it's not going to work now. Raise your hand if you've if that has crossed your mind. 
 Hasn't worked before. So try and do it again. It's not going to work now. This is a really common one. I've tried to 
 find a roman�c rela�onship before but it's always failed. So it's gonna fail now. I taught a preview workshop for 
 my program before and no one became a client. So why would it work now? I'm the kind of the core belief is it 
 didn't work then so it's not gonna work now. Right? So take a moment when has that happened for you? When 
 have you brought this perspec�ve to a situa�on and how did it feel? And what was the impact for you? And then 
 let me ask you this. When is the �me that you can think of that you started something again that didn't work 
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 before. And it worked out because you allowed yourself to start again yeah, I'm Lisa saying in the chat I think 
 there's actually some nega�ve pleasure in nega�ve forecas�ng �mes marry true Yeah, so what is a �me where 
 you've allowed yourself to start again? 

 58:24 
 Alright, I'm gonna give you the word, the start of a sentence and then my invita�on is just for you to write. I'll tell 
 you when to stop it'll probably be about a minute and a half just keep on wri�ng without thinking complete the 
 thought can be a run on sentence can be many sentences. I am willing to start again because I am willing to start 
 again because just keep on wri�ng don't think about it much. Keep on going take another half a minute then you 
 can bring your wri�ng to a close and read over what you wrote 

 1:00:43 
 what's coming through what are you seeing what's feeling important? Who wants to share? Jennifer, I, 

 1:00:59 
 I was gonna raise my hand earlier. So I had a 12 week course that no one signed up for that I started to like, in 
 August, but a�er you were saying that my energe�cs were off, I didn't want to do it. Of course, nobody was 
 gonna sign up because I just wasn't really that into it. But then that ques�on, it was really like, I'm willing to start 
 again, because I have a passion for seeing women healed and whole, a passion for helping them break down old 
 programs and paradigms, so that they can live authen�cally and unafraid to reclaim their wild and let go of their 
 shoulds to heal those places that have been holding them back and let go of limi�ng beliefs. So I do a lot of 
 shadow work. And I just love hanging out there. I don't know why. But 

 1:01:49 
 so I love it. Like I got a li�le bit of a chill when you were sharing the wri�ng because I could feel the passion and 
 the energy in it. And what I see came through the wri�ng is one of the ways to support a client when they're 
 stuck in it didn't work before. So why now, which is to reconnect them back to their deep why in that wri�ng you 
 got connected in to your mission and your Why? Why you do this. So you let that carry that's one. That's one 
 way you can work it right like that. Let that carry you forward versus all of the like it didn't work. Right? Yeah. 
 Yeah. Thank you. Thanks for sharing. We have �me for one more share. Does anyone else want to share what 
 you're seeing? What's coming through in terms of it didn't work then. So will it work now? Or I'm willing to start 
 again because Gaya Hi. Hi, 

 1:02:59 
 can you can you hear me? Yeah. Well, you know, the, the, it hasn't worked before. So it's not gonna work. Now. I 
 was trying to figure out what in my life was like that. And I actually had a difficult �me, it was very challenging. 
 And I'm like, That's ridiculous. You have must be you have so many things. So I couldn't find one. And then when 
 you gave us the sentence, I'm willing to start again. I'm just gonna write what I wrote is very short. Oh, my God. 
 I'm willing to start again, because I have faith in myself and the world. I just do. What if the brain is a living 
 feeling thing that also has cycles. And maybe this is a psychotherapist, I believe my brain is asking for help to get 
 going again, in a different way. And then I wrote it needs a new spring. And I couldn't find something and that's 
 what's happening with my brain. It's, it's like it wants to be aligned in a different way. It needs you triggering the 
 neuro pathways. Because of, you know, what happened. And it's, it's, I feel like it's it wants to wake up in a new 
 way. And so I'm just trus�ng the weird words that come up that I've never used before. Like, for example, saying, 
 I don't have to wait as long anymore. You know, my headaches don't come as much anymore. But instead, I said 
 to my daughter, my headaches aren't as wide anymore. And I was like, that's not what I mean to say, Doc. But 
 you know, it's, well, why not? Yes, yeah. Why not? You I could work with clients. You know, I could just have them 
 come into a new way of seeing things you know, and new ways of saying you Wri�ng it exploring it, you know, 
 arranging it, it doesn't have to follow what we know, typically what we know, right? 
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 1:05:08 
 I love it. I love it. Yes. And the wri�ng that you shared was so powerful. And I want to really encourage you to 
 come back to reading it. And to reading it out loud, I could feel just how it moved you as you were reading it, and 
 how it was crea�ng new neural pathways around star�ng again, and moving forward for you. Really beau�ful. 

 1:05:35 
 Thank you so much. Yeah. Good. 

 1:05:39 
 Okay, so when we have a client who comes up against this, it didn't work before. So why why would it work? 
 Now? What are some things that we can do? So maybe support the client to see that that's an a limi�ng belief, it 
 doesn't have to be the truth, right? Some�mes we think that what we believe is the truth with a capital T. But it's 
 not very, that's not always true. So help them to see that there could be another belief here. And when we get to 
 rewiring nega�ve thought pa�erns, we'll go into some kind of cool soma�c techniques for that. 

 1:06:28 
 We want we also can help support our client to explore how this new thing, even if it didn't work out before, has 
 the poten�al to be different, and work out this �me. So some ques�ons that we can ask that can help with that 
 explora�on is, what is what do you know now about this task? Or this project? That you didn't know before? 
 What are some learnings about this that you have now that you didn't have before the last �me you did this? 
 What did you learn? In other words, what did you learn from the last experience? What would you do 
 differently? What would you do the same, right? Another ques�on that can support a client to see that this thing 
 has poten�al and can be different and more successful this �me? What resources do you have inner outer that 
 are going to help you accomplish this? What resources do you have in or out or that can help you accomplish 
 this? Here's another ques�on. How are you different than the last �me you worked towards this? What do you 
 have now that you didn't have then? 

 1:08:10 
 Another ques�on you could ask why is now the right or the divine use language that is that works for your client? 
 Why is now the right �me for this thing to come to frui�on? 

 1:08:37 
 And then, some�mes just simply also asking, What do you need from me? How can I help you? This �me around 
 you've got me as a resource that's �me. 

 1:08:54 
 Normalizing normalising that things don't always work out the first �me can really help with this as well. I always 
 use like examples from my own from that, right. And usually, whatever I'm working with on a client, I can even 
 use that same example on my own life the first �me I tried to do a program this this this right, so normalizing 
 that just because it didn't happen the first �me or even the second �me, if something's right or, or on and on 
 doesn't mean that it's not going to some�mes I'll do some consul�ng, if it's an area of exper�se. So like in in my 
 experience, here's what I have seen is really required to achieve this goal that it looks like didn't happen last �me 
 for you. These are the pieces that I would want you to put in place this �me. And then, again, is Jennifer modeled 
 so beau�fully reconnec�ng our client back to their deeper why can really help with this? Natalie? 

 1:10:13 
 Yeah, I just felt compelled to share as, as I was wri�ng your ques�ons, it just made me think of experience, I have 
 a client that actually �es all of this together and just demonstrates why this is so powerful. She, she's a visionary 
 woman, but she had so much fear, because she had started businesses or whatever, and never followed through. 
 And so her her whole refrain was, you know, it's going to be the same this �me, I'm so scared, you know, or, or I 
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 am not, I can do this. And one of the first the first awarenesses was about back to the why one of the ques�ons, I 
 would have XO around like, you know, what would happen if you didn't get to do this thing, you. And she actually 
 started crying. So that was a whole thing in itself. And then the other follow up session was all around, you know, 
 what, what you do all the things, you're just saying, like, you keep you keep saying you keep saying you did it 
 before? What are the things that are different this �me, we made up a whole list, embodying all these things 
 that you just men�oned, Joanna, I believe and I can't prove it. But this was this was a cri�cal shi� in her thinking 
 that allowed her to know, carve a different course herself to see this thing to frui�on. And one, that one of the 
 biggest differences was that she had me as a coach before she was doing it on our own. And I'm not taking the 
 credit, but I'm saying like, just having the support and all of that accountability and all of that 

 1:11:43 
 he has a resource. That is a huge resource, all of it. Yes. And I lost the words that you use, but you shared a really 
 great ques�on that we can add, when you said she started crying, what what would have oh, what would 

 1:11:57 
 happen? If you didn't? If you didn't see this to frui�on? This vision that you have this idea? 

 1:12:02 
 Yes. Yeah. Beau�ful, some really nice ques�on. Good. Okay. All right, we're gonna move on to the next possible 
 perspec�ve or approach that a human might have on new things that can get in their way. The expecta�on of 
 shiny and quick moving results with no bumps in the road. And at least what I mean, I don't know, I like to blame 
 the transforma�onal industry marke�ng for a lot of things, but I just have to say, like, some clients are sabotaged, 
 before they even begin with this one, because of the ways they've been marketed into a program or like, it's 
 gonna happen overnight. Like, right, and so that expecta�on of the shiny and the quick moving and no, like, it's 
 just, it's, you know, it's, it's there, and then the moment that it doesn't happen right away, or there's a bump in 
 the road, which we all know there is going to be a bump in the road. It's not all going to happen right away. And 
 so then for that person, like the moment that that comes up, it's like they're sha�ered. It's like they what's wrong 
 with me and full of shame, and I'm doing this wrong and this is never gonna happen and I'm right like all the 
 things when it's like actually, this is just the process this this is real life my friend. Right? Um, I tend towards the 
 nega�ve I just want to like out myself, I tend towards nega�ve thinking, we'll talk about that more look at 
 nega�ve thoughts. I that that is just in my nature, I like to blame it a li�le bit on my Jewish heritage. So I'm saying 
 that to say what I'm about to say next is support clients to be realis�c about the process that it will take you have 
 to be nega�ve about it right like there it can't things can be magical parts of it can be magical, right? But realis�c 
 is always like set up realis�c expecta�on. 

 1:14:35 
 I know I personally have fallen into this trap, even though I do tend towards the nega�ve and expect the worst. I 
 have go�en frustrated and like maybe I should give up right when when I've hit bumps in the road at certain 
 �mes. So we want to really support our clients to see what they're doing when when this happens. Right and To 
 normalize the process, and to set up expecta�ons that are going to be exci�ng, for sure exci�ng, but ones that 
 aren't going to set them up for failure around what the process is going to look like or be like. I feel like a piece of 
 the work that I do with some clients at first, when we're star�ng to work towards a business school is undoing 
 the marke�ng mania that they've seen out there. So part of this is suppor�ng also a client to build their 
 resilience. We'll talk a lot more about that later on in the program. But for now, slow and steady and purposeful 
 usually wins the race, not always. It's okay to be a beginner. It's okay to not be moving as fast as whoever you see 
 moving on social media, who is maybe likely lying about how fast they're moving anyway. 

 1:16:16 
 Suppor�ng clients to see where they've hit a bump in the road before that have kept on going to frui�on. 
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 1:16:32 
 Let me pause here. What's feeling important about this one, this expecta�on of shiny and quick and no bumps in 
 the road? Anyone want to share? Heather? For me, what 

 1:16:59 
 comes up is like, if you don't explore that possibility, then you can't prepare for it. Yeah. So I feel like even if our 
 clients don't iden�fy, like, it's our job as a coach to say, Okay, what if an obstacle arises? 

 1:17:23 
 Yes? Or what? At the start of something, what obstacles might arise? Like, let's just name them now so that 
 we're not thrown off track? You know, when they show up? And what is it that you want to believe or know or 
 remember, when those obstacles come up? Good. Julie. 

 1:17:46 
 Hi, I think you I just love that you're naming this piece about the shiny and fast, fast, fast. And look how fast I'm 
 growing my business and like bragging about mul�ple seven figure income months. And I'm just kind of like, 
 really apprecia�ng you naming all of this because I'm increasingly in a place where I'm just like, how I want to say 
 it just like, I'm just tuning out that noise. Finally, I just finally came to the place recently where I'm just like, Okay, 
 that is actually not what I'm mo�vated by genuinely thought that I was but in reality, and genuinely mo�vated by 
 being a heart centered prac��oner and providing services from that place. You know, whether it's food or 
 coaching or cleaning products. So yeah, that's just feeling like such a weight li�ed to just remember that like and 
 also just what you said about like, um, just that the reality of this world we're all choosing to be in is like, it does 
 take work and it doesn't have to look like hustle and grind culture. But it takes six Yeah, 

 1:19:13 
 yeah, it takes effort. Yes to everything you just said. And I also want to just pull out that a piece of it was a great 
 demonstra�on of visioning and execu�ng with values leading the way versus shoulds leading the way. Thank you, 
 Jana. Yeah, and 

 1:19:42 
 also apprecia�ng you took me about the �me. 

 1:19:47 
 I'm somewhat s�ll new to coaching so I'm finding that things that you might think and pre�y consistently, when I 
 work with a client who has a very specific goal, and number baseball, I will ask what what other things would, 
 you know, with like success for you, because some�mes it's hard to reach that goal, because there's other also 
 other factors that are not. Um, but the pressure is really there, like, do this in eight weeks. So you can do it, you 
 know, and the pressure from marke�ng, business consultant people, is make your program shorter, make your 
 you know, that they can get a result in a shorter period of �me. And 

 1:20:39 
 it's hard, I actually have an email going out about that tomorrow, just this, like, programs that are, it's, you know, 
 I mean, up, it's appropriate for some things to be for sure, but just this culture of like, you can do it quickly, you 
 can do it quickly, you can do it quickly. Is it just it's really what messes so many people up. And, and it doesn't 
 again, it just doesn't allow them to be in reality, you know? 

 1:21:10 
 The other Yeah, thank you. I mean, other piece of it is I have not a business coach will say that say like, if you 
 make your program six weeks, most people will s�ck with something for six weeks. So they'll be happy. But then 
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 what I think it's like, but will they really because at six or eight weeks, or some�mes earlier some�mes later is 
 that's when the resistance comes up. That's when the problems come up. And now they don't have any support. 

 1:21:43 
 Yeah, it's true. I mean, you know, I don't want to get too much into like program design. But I just want I want to 
 say one thing about this. There's nothing wrong with a program being six weeks or four weeks, or 10 months, or 
 whatever it is, what's important, like the integrity piece, and the success piece is for you, when you're pu�ng 
 together the program to ask yourself, honestly, what are the results that can be created in this amount of �me, 
 and make those marke�ng promises and nothing more? Okay, all right. So I want to briefly men�on another 
 piece or another perspec�ve on new things that can some�mes get in the way. Star�ng something new, 
 o�en�mes means le�ng go of something old. And that can be a block. For some folks, star�ng something new 
 can o�en�mes mean le�ng go of something or old. So if there is a fear of le�ng go have an old division, or 
 rela�onship that's not working, or an old project, or an old way of doing something, or an old habit, if there's any 
 re�cence or reluctance or resistance to that, then that may not be spoken, right. So and that's why I'm sharing it 
 with all of you just to know that this is could be in play for a client and it might be a place to go looking a li�le bit. 
 But if they're really avoiding star�ng something new it might be because they're clinging on to something old. 
 And we can become very devoted to things that are no longer working. Late much later on in the program, when 
 we get to being in the mystery and releasing, we'll we'll look at strategies for releasing and le�ng go. But for 
 now, I just really wanted to bring this to your a�en�on. Because, you know, even just star�ng to create 
 awareness around it having a conversa�on like oh, wait, not ge�ng into that new rela�onship because that 
 means that really my rela�onship with X person is like it's done, not going back there. Right. So even just star�ng 
 to create that awareness can go so far. And then the last piece that I wanted to men�on today, another block is 
 that back to this energy like this excite the spring energy and the excitement and the newness and the inspira�on 
 and the wonder and the awe. New things require the energy of our elevated inner child of our maiden cell See 
 The one before she was wounded, if you will, that elevated inner child or maiden is open is excited is curious. 
 She sees the wonder and all things, she could look at a leaf for five minutes and be in awe of it and excited about 
 all of the details. That inner child and that maiden isn't a�ached to outcome, their ego or ego is not like and how 
 it's going to turn out. That elevated inner child or maiden is willing to laugh at their own mistakes, and then keep 
 on going anyway. There's no expecta�on of perfec�on, they're not cheated yet, by the world, they're looking for 
 fun. 

 1:25:50 
 So 

 1:25:51 
 some�mes, if we have trouble accessing that part of ourselves, which many of us do, for, you know, like, she just 
 got buried under history, right. So some�mes if we have trouble accessing that energy of Oh, my gosh, and 
 excited, I'm going to have fun and I'm going to experiment and it like, it doesn't mean anything about me, if it 
 doesn't work, and write all of that, we kind of need some of that, to start new things. If we're to seated in our 
 ego, it is very hard to start something new, if we're too a�ached to outcome or to looking good, or like all of our 
 experience, you know, all of that, and it is harder to so it's part of it makes it easier. These are the resources 
 right? But it's like we get too entrenched in that without the openness. It's it makes it hard. Does that make 
 sense? So some�mes the work is suppor�ng our clients to tap into that energy inside of themselves, even if it 
 got buried up that to connect in with that inner child, or that made in a to ask the inner child, what do you want 
 me to know about this new project, to bring that inner child along when they start to take steps to the new 
 project, maybe to put on silly mood music and get in the mood before taking that first new step forward, wri�ng 
 that new kind of email or doing that video or write whatever it is going on the da�ng app site, whatever the 
 thing is, but bringing some of that play and that fun and that I don't need to know everything and I'm just 
 unwilling. Everything new that I do in business, when I don't bring to it, the idea and the energy of like this is 
 beta, this is an experiment. That's when like more fear sets in for me, and then I'm less willing, or I take it really 
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 hardly when the bump in the road happens. Okay. All right, we have just a minute le� you'll have resource sheets 
 and worksheets, but in our minute le�, I'd love for you to write down what is the biggest thing that you're taking 
 from our call today? Maybe two things for yourself personally, what's what's one of the most important things 
 you're taking? And then prac��oner wise, what's one of the most important things that you're taking? 

 1:28:55 
 And I'd love for someone to have the last word What are you taking away? Who'd like to share? 

 1:29:17 
 To share someone raise their hand, what have you taken away? I don't want my voice to be the last. JENNIFER 

 1:29:34 
 I think I recognized myself that I stay stuck in the not knowing phase for a very extended period of �me. And so 
 just knowing that about myself, I think it gives me a li�le bit more insight into my clients and one of the very 
 most important things for my clients that I'm taking away is the normalizing of it not aren't working out a�er 
 mul�ple a�empts and that that's okay and nothing's gone wrong. And there are some people that can do it one 
 �me and be done. Other people are going to take the scenic route and it's going to be a long extended process. 
 Neither way is be�er. Yeah, that's all the ways are legi�mate, and they're all personal and you just keep going. 

 1:30:27 
 Yes, I love that what a beau�ful thing to end on. All All the ways are legi�mate. There's not one pace or whey 
 that's be�er than another. It's just about what's right for us and what we need. So important for us to remember 
 and for us term mind our clients as we support them. Thank you everyone, for all that you brought today. I am 
 excited to see how all of this is going to take root for you. And please just share in the Facebook group as things 
 come up. Any ques�ons etc. Till then, un�l next �me, I'm sending you all a big hug. Hi 
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